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DISCLAIMER

This investor presentation contains forward-looking statements. Statements that are not historical facts, including statements about our beliefs and
expectations, are forward-looking statements. These statements are based on current plans, estimates and projections, and therefore should not
have undue reliance placed upon them. Forward-looking statements speak only as of the date they are made, and we undertake no obligation to
update publicly any of them in light of new information or future events.

Forward-looking statements involve inherent risks and uncertainties. We caution you that a number of important factors could cause actual results to
differ materially from those contained in any forward-looking statement. Such factors are described in, among other things, our Annual Reports for
the yearended December 31,2017 available on our website at http://www.telekom.hu.

In addition to figures prepared in accordance with IFRS, Magyar Telekom also presents non-GAAP financial performance measures, including,
among others, EBITDA, EBITDA margin, and net debt. These non-GAAP measures should be considered in addition to, but not as a substitute for,
the information prepared in accordance with IFRS. Non-GAAP financial performance measures are not subject to IFRS or any other generally
accepted accounting principles. Other companies may define these terms in different ways. For further information relevant to the interpretation of
these terms, please refer to the chapter “Reconciliation of pro forma figures”, which is posted on Magyar Telekom’s Investor Relations webpage at
www.telekom.hu/investor_relations.
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STRATEGY AND MARKET POSITION
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OVERVIEW - MAGYAR TELEKOM AT A GLANCE

= |ntegrated operationsin Hungary and Macedonia'
= | eading telecommunications service provider in both countries
= |eading SI/IT service providerinHungary
" I\/Iajority owned by Deutsche Telekom (5920/0) 2‘;:332::52 ng:LT'ERR' IT & DIGITAL DIGITAL
= EUR 1.3bnmarket capitalization? NETWORK ST SERVICES TELEKOM
= Stock exchange listings
= Primary listing on Budapest Stock Exchange

= |evell ADR program, ADSstraded onthe OTC Market

Main services offered Revenue composition Incumbents in Hungary
TV

; 9M 2018 SI/IT revenues Budapest
Cuobie § Copoor] Cou § Fiver >
\ 16%
\\ / / / / 9%
Fixed broadband retalil 8%
@)
4 v v v Fixed voiceretail (& Mobile voice
12%
T ‘/ ‘/ ‘/ ‘/ Equipment 16% M Magyar Telekom copper
Mobile non-voice M Digi copper
UPC copper

1 As announced on January 10, 2017, Magyar Telekom disposed of its majority stake in Crnogorski Telekom. The transaction closed at the end-January 2017
2 As of November 7,2018
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HUNGARIAN TELCO MARKET POSITIONS

Subscribers (mn) Subscribers (mn)
I Vodafone 4 Il Other
12 1 11.32 11.26 11.30 B Telenor 3.07 3.07 2 96 B INVITEL
_ 0, (o)
25,0% VT 3 13,19 |k 12.4% [tk 350 DIG
97 11.5% 12.4% 23.8% UPC
6 28.2% 2 17.6% 18.8% 20.9% VT
3 1 46.8% " 54.5% 53.2% 51.7%
Sep2016 Sep2017 Jun2018 Sep2016 Sep2017 Sep2018
Fixed broadband market? TV market?
Subscribers (mn) Subscribers (mn)
47 Bl Other 4] 3.55 3.52 3.58 W Other
3 5 81 2.96 B INVITEL ; 16.0% 14,4% 14.0% B INVITEL
] 2.67 - ] 4.7% 4.8%
14.9% 15.2% 15.3% DIGI e o e i — DIGI
9-5% 8.9% 24.7% UPC e 0 UPC
27 15.5% 16.2% W v 2 7 W VT
22.0% 22.1% 21.9% 26.8% 26.6% 25.9%
1 T 1 .
38.1% 37.7% 38.1% 27.6% 28.9% 29.8%
O - 0 i
Sep2016 Sep2017 Sep2018 Sep2016 Sep2017 Sep2018

1 Based on internal calculations from Vodafone Group and Telenor Group reports
2 Based on the total fixed voice channels/BB access/pay TV access market estimated by the National Media and Infocommunications Authority (NMIA)
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IT MARKET IN HUNGARY: 2016-2021

Total B2B IT market (HW&SW andIT services) IT Services market shares (by revenue)®

HUF bn

P — SYSTEMINTEGRATION IT INFRASTR.
700 7 — W 629 Pack-  Custom Apps. OS Infra.
500 - 530 591 598 611 age app. IT &IT : Infra. 0S pro.j.
534 - Hardware &Software 100% appl. dev. | Consult. Outsourc. | Hosting & op. senice
500 - w/o mobile devices Other
8 Tinfrastructure 50% Bl Telekom
400 1 services 40%
200 [ ] Systemlntggration'/ 0%
IT Application services
200 - 20%
10%
100 A Deloitte
| Market size*
2016 2017 2018 2019 2020 2021 (HUFbn) Gy @ @ @ @O QD @ @8 @@

= Magyar Telekomis the only fully integrated ICT companyin Hungary = |T Services marketrepresents ca. 40% ofthe total IT market

= Total IT marketexpectedtogrow by 5,0% overthe next 5 years = |T Services marketin Hungary very fragmented

= Until 2020-21 EUfund inflows are a major driver of IT spending in Hungary = Presence of governmentowned players (NISZ, MVMI) and major

= Magyar Telekom’stotalrevenue based IT marketshareis ca. 12%?2 international players, suchas HP, IBM, SAP
{ Broluding IFRS 9 & 15 effests = Magyar Telekomis the marketleaderwith 15.1% marketshareinthe IT
2IT market share in B2B segment Services market(ca. 12%total IT marketincluding HW&SW)

3 Source: IDC 2018 (based on 2017 facts); market size calculated by demand side, while market shares by supply side data
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HUNGARIAN ECONOMIC ENVIRONMENT

L = Domestic demand to remain strong
(0}

= Governmentalmeasures supportconsumer spending
2%
= |nvestmentlevels show volatility due to EU fund cycles

0%

= MT leverages positive trends of domestic demand

2% -

2013 2014 2015 2016 2017 2018FCT
[ Consumption of HH-s Inflation === GDP growth Y/Y
Consumptionof GOV~ M Netexport I Investments

Taxes levied on Magyar Telekom Tax burdens to reduce budget deficit

HUF (bn)
351 313 5 32.9 315 395 33,1 = Temporary special revenue-based sectortax levied between2010-2012
30 1 * Permanent traffic-based telecomtax introduced in July 2012 and

;g increased in August2013

15 = Permanent tax on utility and telecom networks levied in 2013, 5-yeartax
10 holiday on new networks> 100Mbpssince 2016

5 -

2013 2014 2015 2016 2017 2018FC
I Tclecomtax I Utility tax

1 Central Bank September 2018 forecasts
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NETWORK DEVELOPMENTS IN HUNGARY

y HH ‘000
(0}
100 - 97% 98% 99% 4,000 - 5 606 3,670 3,701
90 A 83% 83% 86% 87% )
3,000 1
2,000 1
1,000 -
25% 17% 15%
0
2014 2015 2016 2017 2014 2015 2016
- 3G indoor/total l 4G indoor/total Il >100Mbps [l 30-100Mbps [ 10-30 Mbps <10 Mbps
= Network sharing on 800 MHz with Telenor = (Ca. 3.0 million households acrossthe country covered by High Speed
= 4G+ coverage, enabling 250Mbps exceeded 30% Internet(HSI) access
= Continuous growth of mobile datasubscribers(ca. 15% annually) = FTTx(0.8mnHHs)- ongoing countrywide roll-out
= Average datausage increase of 18% CAGR (2014-2017) = Cable (ED3)(0.7mnHHs)- participating in market consolidation

= VDSL (1.4mnHHs)- revitalizing copper, excl. overlaps
= Roll-out is ongoing, aim to reachin another ca. 300,000 access pointsin

2018 withfiber
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HUNGARIAN MOBILE SPECTRUM

Current spectrumallocation (MHz)

BAND
Bl Magyar Telekom
700 MHz 2x5  2x56 2x6 2x5  2x5  2x5 —.
Il Vodafone
800 MHz 2x10 2x10 2x10 Digi
Free
900 MHz 2x11.8 2x11 2x12
1800 MHz 26
2100 MHz 2x15 2x15 2x15 26 | 26 | 28
2600 MHz 220+ 15
3.4-3.8 GHZ! m 120 310
17DD band
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2018 GUIDANCE AND DIVIDEND
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9M 2018 RESULTS AND 2018 FINANCIAL TARGETS

REVENUE

EBITDA

CAPEX

9M 2018
Results
(change y-0-y)
= Strong growthin SI/IT revenue and equipment sales HUF 482 bn
= Positive service revenuetrends (+7.2%)
= Strong revenue growth outweighs margin dilution from changing revenue mix HUF 145.8 bn
= Improvementsin indirect costs driven by optimization measures (+1.7%)
= Different timing of investments vs 9M 2017 HUF 51.8 bn
= Reduced spending on 4G and fiber rollout (-8.8%)
= Improvedthanksto higher EBITDA and lower CAPEX
. . . . , . HUF 28.6 bn
Negative changesin working capitaldue to higher receivable balances and (+4.2%)

FCF .

increased supplier outpaymentsvs 9M 2017

=
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Target 2018

around
HUF 630 bn

around
HUF 190 bn

around
HUF 90 bn

around
HUF 60 bn



DIVIDEND POLICY

Dividend payment and net debt ratio developments Highlights

Net debt ratio' Dividend per share (HUF)
50% 1 4579 - 70
43.8% = 49 9% = Aiming to maintain net debt ratio (net debt/total capital) of 30% - 40%
- 60 .
39.1% =
40% WW mygw% AGM approved HUF 25 dividend per share payment based on 2017
TargetI 34.1% 234.3%/ 34.8% L 50 results
2006¥1 % /// /ﬁ = We also expect the company to pay HUF 25 dividend per share in
r 40 relation to 2018 earnings, maintaining a stable dividend level
[ 20 compared to 2017 earnings?
20% A o o
7
- 20
10%9 25 25 %
{f// - 10
15
0% 0 0 /ﬁ 0
2011 2012 2013 2014 2015 2016 2017  2018F

1 Defined as net debt / total capital.
2 Subject to the Board of Directors’ future proposal to the General Meeting, which will be made in due course, when all necessary information is available and all prerequisites to making such proposal are met
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Q3 2018 RESULTS
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Q32018 GROUP SEGMENTAL REVENUE AND EBITDA

Group segmental revenues' Group segmental EBITDA

HUF bn HUF bn
CE 200 (R 200
166 A i ($54%)5 " 58 1 57|2 1 63%) 1
I 3.7 I I : 1 I I
. 0.5 0.2 163.8 ———
164 | — — | 0.5 . —— — 57 A | | |
| -—I—____ | | | |
162 1 I 07 1.3 I 56 A 1 1 I
160 1 142 - : : : : :
I — I I 55 4 I I I
SR I I I | (06 I v
156 { 1554 | | ] |  /m mm 336
1 1 1 53 A 1 37 0.0 1 0.4 1 00
- I I I L I I I
il - o T - . o
0 - | | | 0 | | |
3Q2017 1 Mobile Fixedline  SI/IT Energy I Mobile Fixedline  SI/IT 1 3Q2018 3Q2017  1Grossprofit Indirectcosts IGross profit Indirectcosts Measurement  3Q2018
| | | | | I diff.
Hungary Macedonia Hungary Macedonia
ChangeY-0-Y | +5.1% | +8.7% | | -7.3% | +2.2% |

1 Excluding Crnogorski Telekom financials and IFRS 9 and 15 impacts
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Q32018 STRATEGIC HIGHLIGHTS

= Acceleratedfiberrollout to increase
competitiveness

=  |eading positionin the IT service
market strengthened

¢
£ A

15%

Marketsharein
IT Services

40%

Of homes
passed with
>100Mbps

LIFE IS FOR SHARING.

FMC &
Continuous growthin fixed-mobile =  Digitalization to enhance operating
convergenthouseholds efficiency and customer experience
Magenta 1 relaunch = Portfolio simplified to improve

Residential: 30% discount on customer servicing

all related services = |ncreasein e-sales and Telekom

Business: bonus IT service App usage

offered to increase penetration

13,000

FMC net adds
in August

>20%

Of served households
Magental subscribers

33%

Telekom

Appusage
(Sep 2018

= Continued subscriber growthin
mobile broadband, fixed broadband
and TV

= Positive trendsin serviceand SI/IT
revenues

= Double mobile dataand option for
exclusive TV content in Magenta
package

9%

Growthin IPTV

customers (yoy)

%

3.3 ppt.

Prepaid/postpaid ratio
improvement 16



Q3 2018 RESULTS BY SEGMENT
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HUNGARY - TOTAL

HUF bn
154 - @

152 1 S
148 1 1 B

146

144 1

142 A

3Q2017  Mobile  Mobile Fixed Fixed ST Energy Other  3Q2018
service equipment SEMVICE equipment

Mobile service revenue growththanksto strong datademand

Rise in fixed service revenue driven by higher TV and broadband subscriber
bases

Increasein SI/IT revenue due to strong demand for HW&SW delivery projects

Decline in other revenues resulting from reclassification of handsetinsurance
revenues as mobile content from 2018

1 Excluding IFRS 9 &15 effects
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HUF

52 1

bn
510
I _____ 1.4 _____
oy | . |

3Q2017 Gross profit Employee Other operating
related expenses expenses (net)

3Q2018

= Decline in gross profitdriven by the increasing weight of lower margin
servicesin the sales mix, coupled with one-off effects positively impacting
Q32017

= Higheremployee related expenses due to trainee insourcing, wage

ncreases and higher severance expenses

= Other OPEX savings achieved in energy and maintenance



HUNGARY - MOBILE

Mobile SIMs
000 G100) 99
6000 - | ~— 1 ~ v I Prepaid
! 5,301 51401 5,302 - Postpaid
5,000 A
4000 4 4110/0
3,000 A
2, 1
000 58.9%
1,000 1

0 m

Sep2016 Sep2017 Sep2018

Total mobile data subscribers

‘000

GH— @
3,000 7 ‘ 2,816
2,500 A
2,000 A
1,500 A
1,000 A

500 7

2,469

52%

v

2,980

O .
Sep2016

1 Excluding IFRS15 effects

Sep2017
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Sep2018

I Non-4G
[l

Mobile ARPU'

HUF
B 3q2017
Blended B 302018
Prepaid
Postpaid 4,899
P 5,028

Mobile broadband usage

GBmn/month
GED) Bl %G Average usagein
— ¥ M 3G 3Q2018
?888 : 5D 79 o, 4G GB/month
6,000 - @
5,000 1 4,248
4,000 A 16%1%
3,000 - 90%
2,000 - 83%
1,000 T @

3Q2016

3Q2017 3Q2018



Al =os

"V,

HUNGARY - FIXED VOICE, BROADBAND AND TV \

(o7 (1)
1,500 7 1,437 1,421 1.385 B Voice @ Wy B Play
I Broadbad 1,500 - 1,387 1,366 1,379 W 2Play
1,000 Il PayTV Bl 3oy
1,000
500 500
0 0
Sep2016 Sep2017 Sep2018 Sep2016 Sep2017 Sep2018
leed Voice, BBand TV ARPU' F|xed line multiplay residential ARPU!
B 302017 Annual churn
- 2,380 Bl 302018 Blended
Fixedvoice 2078
1Pl .@
Fixed BB 3401 71 3% Y
e 3,5053
2Play
3,479
PayTV 3,416 3P|ay

B 302017 W 3Q2018

1 Excluding IFRS15 effects
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HUNGARY - Sl/IT

HUF bn 2017, HUF bn Market share!
90 - I Hardware& Software Finance 1%
w/o mobile devices Manufacturing 7%
75 1 Retail&WS 7%
6 - [ | ITInlfrastructure Prof. Services 1%
services Telco+Media 6%
45 1 Il System Integration/ . Utilities 18%
30 A A . ransport 23%
IT Application services Government 23%
15 1 Education 3%
04 Healthcare | . : : : : . 40%
2015 2016 2017 0 5 10 15 20 25 30
SI/IT revenue and gross profit of MT-Hungary Highlights
HUF bn N . o
= Positive trajectory of SI/IT revenues maintained
50 1 I Revenue , .
40 Bl Gross profi = EU fulnded projects are hardware and software focused and relatively low
margin
30 - . o . .
20 | 19.3 = |nfrastructure delivery projectsinstrumental in developing long term
0 64 n customerrelationships and securing IT service contracts
0 = Demand for higher margin Sl projects starting to increase
3Q2017 3Q2018

Gross margin

1 Based on IDC Research 2018, market shares based on 2017 revenues
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MACEDONIA

Revenues (MKD mn) EBITDA (MKD mn) Subscribers (mn) 4%
ETE LAY
(H2.7%) - 2 5 ;yca\r;\obne
2, 783 ' 3.29% = Tnle.k ip
20 elekom
37 -
1.5 1
2,708 4
’___ 1'0 -
ll 05 1
3Q2017 Mobile  Fixed SI/IT 3Q2018 SQ 2017 Gross profit Other 3Q2018 0.0 4
expenses Sep2016 Sep2017 Sep2018

(net)

KPIs (mobile/fixed voice/fixed BB/TV) Highlights

Customer no. ARPU (MKD)

QoQ change = Convergentfixed-mobile offers gaining in popularity

366 M 3q2017
3863 Moo Continued revenue growth primarily driven by SI/IT revenues
198 QD Increase in fixed line revenue due to one-off refund for Universal Service
436? Obligation net costs previously recognizedin Q4 2017
534 —7 =
502
505

EBITDA decline mainly attributable to temporarily higher indirect costs and
anincrease in lower-marginactivities

6.0% weakening in HUF/MKD

.

—ee=

1 Excluding IFRS 9 and 15 impacts
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For further questions please contact the IR department:

Péter Bauer RitaWalfisch

Head of Investor Relations Investor Relations Manager

Phone: +361481-7676 Phone: +361457-6084
e-mail:  bauer.peter@telekom.hu e-mail:  walfisch.rita@telekom.hu




APPENDIX: Q3 2018 FINANCIAL HIGHLIGHTS

HUF mn, exceptratios 1AS 18 & IAS 11, continuing operation

IFRS9 & IFRS 15, continuing operation

Q32017 Q32018 Change (%) 8§§g195/‘1 Seffecty Q32018 Change (%)
TotalRevenues 155381 163,797 5.4% (12) 163,685 5.3%
Gross Profit 97 314 94.150 (3.3%) (542) 93,608 (3.8%)
EBITDA 57212 53.596 (6.3%) (554) 53,042 (7.3%)
OperatingProfit 30,171 23,662 (21.6%) (554) 23,108 (23.4%)
Netincome 19,341 15,067 (22.1%) (554) 14,513 (25.0%)

OM 2017 M 2018 Change (%) 8'}";@;?1 Seffecy  OM2018 Change (%)
Free Cash Flow 27,421 28,570 4.2% n.a. 28,570 4.2%
Net Debt 343,725 309,057 (9.8%) na. 309,057 (9.8%)
'T“jtta?g';gital 37.4% 33.8% na na. 33.8% na.
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APPENDIX: SUSTAINABILITY MEASURES

Values

(%]
]
c
(<)
=
()
>
2
i e
(&)
(1)
©
D
]
(&)
2
(¢})
(7p]

= The Earth
A viable and wholesome environment

Nature, biological diversity
11,700 kg

reductioninCO,
emissions

Naturalresources

Electricity consumption'
atMagyar Telekom Group (GWH)

270
256 257
250 Our colleagues rented
215 TeleBike 37,800
times, travelling

63,000 kmsin2017.

We offset 100%
of our CO, emissions

2013 2014 2015 2016 2017 CcO:

4

1 Purchased electricity, the own energy production is not included
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= Democracy, information society

= Future generations, sustainable society
= Diversity, social solidarity, quality of life
= Partnership, talent, creativity

Working closely with support organizations, we created
the hello holnap! fleet tariff packages that are available to
people living with physicalimpairments, visual
impairments, intellectual disabilities and autism.

Within the Digital Bridge program, more than 5,000 people
have attended free internet literacy lectures held by
Telekomemployee volunteers.

Our Become an IT expert! - Challenge campaign was
awardedthe European Excellence Award, a Silver Effie
and Two Gold Prisms.

J

= Business venture, integrity, transparency

Vision, innovation

Employees, team, dynamism
Client

Ratio of fixed-term to open-ended employment at Magyar Telekom plc.

[ Open-ended
B Fixed-term

2013 2014 2015 2016 2017

Overall customer satisfaction indicator, broken down to channels
156 160

M 2016
Il 07

Business
call center

Shops

Provisioning Residential
& faultrepair call center
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